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Section A
Answer the following (Attempt any two) 20)
Explain “What is Marketed”
Explain the concepts of marketing
Define strategic planning. Explain the process in detail.
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Explain the CRM from banking sector point of view.

Section B
Answer the following (Attempt any three) 15)
Explain STP.
Write short note on Guerrilla Marketing.
Explain social media influencer in detail.
Write a short note on Marketing Plan.
Explain Motivation in brief.
K\QQ Section C
@rt A (Multiple Choice Questions) (10)
1 are\@ﬂes for specific satisfiers of these deeper needs
A Want $ B Demand
C Need % D None of the above
2 stands for Physical distribution activities through which the product moves
from the factory to the customer.
A Price B Promotion
C Place D All of the above
3 are wants for specific products that are backed by an ability and
willingness to buy them.
A  Want B Demand
C Need D None of the above
4 is a form of internet marketing that involves creating and sharing content
on social media networks in order to achieve marketing and branding goals.
A Internet marketing B Social Media Marketing
C Negative marketing D None of the above
5 means that customer purchase that product or service which they are in
need of and only tend to buy items to which they are habitual.
A Impulsive customer B Wandering customer
C Need based customer D None of the above
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6 They are frequent visitors but they visit only when the discounts are provided on
regular products and brands.

A Impulsive customer B Wandering customer
C Discount customer D Loyal customer
7 refers to marketing that occurs only online. In other words,
marketing efforts that businesses do solely over the Internet.
A Negative marketing B Positive marketing
C Internet marketing D None of the above
8 Consumers may be attracted to products that have undesirable social consequences
A Unwholesome demand B Latent demand
C Negative demand D All of the above
9 The is the set of consumes who have interest, income, and access to a
particular offer.
A Available market B Target market
C Potential market D None of the above
10 "Meeting the needs of the customer by earning profit.” Is
A Organizing B Marketing
C Directing D None of the above
Part — B (Do as Directed) 05)
Define Marketing

Negative demand

Latent demand

Name the marketing chann

Four C’s of Marketing SQ\
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